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	Kurzbeschreibung
	Since Apple makes a key turning point in the business by launching its App Store in 2008, there has been remarkable growth in the mobile app market. Google Play, which is special for the Android users, has more than 500,000 available mobile apps. The competition in mobile apps markets is really fierce, and meanwhile the profit is huge too. As a result, abundant literature has been done to find out the influential factors (e.g., ranking and rating) for a higher adoption rate or more profits. This research is from a new perspective ---- the return policy (i.e., refund if consumers are not satisfied with the ordered mobile apps). We will together figure out 1) whether there exists a significant effect of return policies on the mobile apps adoption and 2) how strong the effect is compared with other factors. For this purpose, the candidate has to conduct a Choice-Based-Conjoint (CBC) analysis where the willingness to purchase a paid app under different scenarios. 

1) The candidate should first be familiar with various mobile app markets (e.g. iTunes and Google Play) and the related literature.
2) In a second step, the candidate has to create a questionnaire including choice sets that reflect different scenarios. Standard software for creating efficient CBC designs and for putting the questionnaire online is available. The supervisors can provide help to get access to an adequate sample.
3) Finally, the candidate has to analyze the data and drive meaningful implications.
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